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Economic growth continued to recover towards the end of 2021. However, December resulted in a 
decline in consumer spending, largely due to the uptick in Covid cases and concerns around supply chain 
impact to retailers resulting in consumers holiday shopping sooner.  The first month of 2022 saw record 
highs in the number of daily cases led by the surge of the Omicron variant. COVID cases reached its peak 
in middle to late January and we are now starting to see a decline in cases.   As a result of the surge and 
winter weather, January activity and sales were impacted. Consumer sentiment has also declined as a 
result and was at its lowest point since May 2020. Retail vehicle sales saw slight improvement at the end 
of December with supply conditions slowly getting better. However, supply continues to be down 
substantially, being faced with winter weather challenges, COVID and vaccination rates, the year is 
starting off at a slow pace. Overall, vehicle buying satisfaction remains at a near-record level regardless 
of the low inventory supply, chip shortages and high prices that is mostly attributed to higher digital 
engagement. Despite the decline in Consumer Sentiment buyers are still motivated to have personal 
transportation for safety and plans to purchase cars and homes in the next six months have increased. 

Overall performance for December 2021 on Autotrader saw growth in sessions by 0.5% YoY, VDPs 
increased by 1.6% YoY, dealer emails saw gains of 34% YoY and dealer website clicks also increased by 
5% YoY. 

Today consumers remain less likely to visit dealerships during the car buying process. The average buyer 
visits only two dealerships in the process and prefer to depend on digital tools instead. As we approach 
Tax season now is the time to be thinking about how you can take advantage of the increase in demand, 
what your strategic goals are and how you can leverage Autotrader and our product suite to accomplish 
those objectives. 

The below information will demonstrate overall impacts to consumer behavior, inventory levels and 
Used car and New car pricing. 

  

 

 

Consumer engagement increased by 1.6% YoY and was up by 29% in comparison to the same time 
period in 2019.  
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New Inventory levels declined for most of 2021 then began to stabilize and ended the year with an 
increase. 
  

 

   

Dealer Emails were up 34% vs. December 2020 

 

  

Used Car pricing continued to increase at the end of the year and has remained constant in Jan 2022 
thus far as a result of inventory supply that is available by segment.   
  

 
 
 


