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DEDICATED PARTNER
When the calendar rolls over to March, we know business is about to pick up. But when March 
2020 hit, it was anything but a boost in business. In fact, it was a gut check for everyone in 
the automotive industry — including those of us at Whitson Morgan. Local traffic was almost 
nonexistent. So, our first thought was on damage control; we reached out to vendors to see if 
anything could be done. And Autotrader was the first to get back to me — the same day. Aaron, my 
Autotrader representative, told me we were in this together. They stayed in contact with me, almost 
daily, to see what was happening on the front lines so they could better understand how to help.

PERSONALIZED STRATEGY
Very quickly, we began doing almost everything off site, directly to the customer’s home. As we’re 
not in a densely populated area, we had to look elsewhere for enough buyers to meet our sales 
volume goals. Once again, Autotrader came through in a big way. We initially signed up for one 
Market Extension in Tulsa. And I was blown away with how fast it worked — it was like we instantly 
had a storefront in the Tulsa metro area! It quickly became apparent that this tool would allow us 
to grow our business without having to actually build more rooftops. 

DELIVERS RESULTS
In the weeks that followed, we added Market Extensions in both Shreveport and Kansas City. 
I can confidently say that, in my 20 years of automotive sales experience, I believe this is the 
most effective way to reach customers outside your store or region. In fact, we consistently 
deliver several vehicles to each of these locations, month after month.

OUR BEACON IN THE STORM
Thanks to the deep expertise of the folks at Autotrader, we not only stayed in business throughout 
the pandemic, but also gleaned some truly innovative thinking that allowed us to flourish. I can’t 
thank Autotrader enough for being our partner through such a scary time. The team at Whitson 
Morgan look forward to many more years of partnership with Autotrader and the rest of the Cox 
umbrella of dealership products.

Aaron Caplena, Territory Sales Manager


